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MEDIA DATA 2026/2027

Pricelist No. 30 / 28.11.2025ADVERTISEMENT PRICES (NET)

Size POLO  10 WORLD POLO  10 D/A /CH *) Special Placement Costs

2/1 page 4C EUR  13,900  EUR     7,900 Back Cover = 40%

1/1 page 4C EUR     8,850  EUR     4,750 Inside Front Cover = 30%

1/2 page 4C EUR     5,350 EUR     2,650 Inside Back Cover = 20%

1/4 page 4C EUR     2,850 EUR     1,450 Special Placement = 10%

EDITORIAL DEADLINE PUBLICATION

+

* ) Germany / Switzerland / Austria / Luxembourg / Lichtenstein

 I / 27 10 September 2026 24 September 2026

II / 26 17 April 2026   8 May 2026

II / 27 10 March 2027 24 March 2027

+

ISSUEPOLO  10 WORLD 

(English)

Reach approx > 120,000 

POLO  10 D / A / CH *)  

(German)

Reach approx > 20,000

+

+
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4th chukker  polo +10    141140    polo +10  4th chukker

Als einer der ältesten und bekanntesten Winterferienorte der Welt bietet der 
alpine Hot Spot unzählige Möglichkeiten für jede Jahreszeit. Ob sportliche 
Aktivitäten, Shopping, Entertainment oder Haute Cuisine – die Möglichkei-
ten in St. Moritz sind grenzenlos. Neben der prachtvollen Natur des Engadins 
lädt das atemberaubende Bergpanorama zum Träumen ein. So kommt auch 
der anspruchsvollste Gast auf seine Kosten.

Die direkte Verbindung der Residences zum »Kempinski Grand Hotel de Bains« 
bietet allen Gästen die Möglichkeit, die Annehmlichkeiten des 5* Hotels zu nut-
zen. 1864 wurde das Grand Hotel des Bains am Ursprung einer Heilquelle eröff-
net. Bis heute sprudeln im 2.500 m² großen Spa-Bereich wohltuende Wasser 
aus den Tiefen der Erde. An diesem Ort der Verwöhnung vereinen sich vielfäl-
tige Naturheilverfahren mit den neuesten Erkenntnissen aus Schönheitspflege 
und Medizin: Aromagrotte, Kneipp-Zone, Massagen und Bio-/Steinsauna – 
den Gast erwarten eine Vielzahl von Behandlungen. 

Generell lassen die zahlreichen Services keinerlei Wünsche offen – ein 24-Stun-
den-Conciergedienst und ein eigener Parking- und Gepäckservice zählen 
ebenso zu den Annehmlichkeiten der Residences wie die zahlreichen, erstklas-
sigen Restaurants. Kulinarische Köstlichkeiten auf höchstem Niveau zu kreie-
ren ist für die Köche der exquisiten Kempinski Restaurants selbstverständlich.

Zusätzlich zu den Luxusappartements im »Corviglia Wing« und »Maloja 
Wing« wurden im neuen »Corvatsch Wing« 2009 weitere Luxusappartements 
fertiggestellt, welche langfristig für eine Anmietung von bis zu zehn Jahren 
zur Verfügung stehen. Unter dem Motto »More Space, More Style« wurden 
die Appartements im gewohnt geschmackvollen Luxusstil gestaltet. Rundum 
Wohlfühlen in einzigartiger Atmosphäre ist somit garantiert! 

Mehr Informationen auf www.kempinski-residences.com

KempinsKi Residences 
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Gäste der »private residences« 
können ihr zweites Zuhause und 

die exklusive umgebung abso-
lut sorgenfrei genießen. Das 

erfahrene Team der kempinski 
residences bietet persönliche 

Betreuung rund um die uhr.

Die individuell gestalteten luxusappartements der kempinski residences von 100 bis 460 Quadrat- 
metern Wohnfläche bieten luxuriöse Ausstattung mit edlen Materialien und modernster Technik.  
elegante Schlafzimmer, begehbare Schrankräume, großzügige Salons und Designerküche inklusive.  

St. Moritz 

ADVERTORIALS

Advertorials 

POLO+10 publish editorial coverage of businesses, people 

or topics that are aligned with polo or the high end lifestyle. 

Advertorials must be approved by the chief editor and will 

only be published in full size pages. Clients are responsible 

to provide all content and picture material in line with the 

technical formats outlined in the media kit and no later than 

two weeks before the editorial deadline. Special formats, such 

as fold out covers or specially layouted pages, are available 

and will be priced individually.

ADVERTORIAL PRICES (NET)

*  Germany / Switzerland / Austria / Luxembourg / Lichtenstein

Editional Services

POLO+10 also produce tournament magazines for clubs 

and polo organizers. To discuss your requirements please  

contact us at hello@poloplus10.com
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AB ins PArAdies
Weiße Sandstrände, türkisblaues Wasser, Sonne satt – die karibik ist der Inbegriff des paradieses. 
Mit dem Traumschiff MS Deutschland und dem polo+10 Special 16 Tage durch das karibische Meer.

Vom 2. bis 17. April 2012 geht die MS Deutschland auf 
große Fahrt durch die traumhafte Inselwelt des Karibi-
schen Meeres. Start der Reise ist Kubas aufregende Haupt-
stadt Havanna. Von dort geht es weiter nach St. John’s 
und Antigua, den britischsten der Westindischen Inseln, 
sowie nach Martinique und Guadeloupe mit ihren sanf-
ten Tälern und aktiven Vulkanen. Bevor die Reise nach 16 
Tagen in La Guaira, 30 Kilometer von Venezuelas Haupt-
stadt Caracas, endet, legt die Deutschland noch Zwischen-
stopps an der malerischen Küste von St. Lucia sowie auf 
den niederländischen Antilleninseln Bonaire, Oranje-
stad, Aruba und Curaçao ein. Zahlreiche Landausflüge 
ergänzen das Kreuzfahrtprogramm, unter anderem eine 
Schnorcheltour im St. Barth’s Marine Park, eine Kata-
maranfahrt im türkisfarbenen Meer um St. John’s sowie 
eine Likör-Tour in Willemstad, der Hauptstadt von Cura-
çao. Mit an Bord: Stargast Vicky Leandros. Polo+10 Leser 
erhalten auf diese einmalige Karibik-Kreuzfahrt einen 

exklusiven Kennenlernrabatt in Höhe von fünf Prozent. 
Die MS Deutschland ist das einzige Kreuzfahrtschiff 
unter deutscher Flagge. Luxus-Standards im eleganten 
Stil der 20er und 30er Jahre, verteilt auf insgesamt zehn 
Decks, machen das Traumschiff zu einem schwimmen-
den Grand Hotel. Im Mai dieses Jahres wurde das Schiff 
einer »Schönheitskur« unterworfen, bei der neben vie-
len technischen Modifizierungen auch Verbesserungen 
und Erneuerungen im Passagierbereich vorgenommen 
wurden, unter anderem ein Infotainment-System mit 
Flachbildfernsehern in allen Kabinen und vieles andere 
mehr. Eine Investition, die sich mehr als ausgezahlt hat: 
Als erstes Kreuzfahrtschiff wurde die Deutschland nach 
2008 zum zweiten Mal im Schlummer Atlas zum »Schiff 
des Jahres 2012« ernannt.

Weitere Infos per Mail: traumschiff@deilmann.de, per Telefon: 
+49 4561 396 100 und unter www.dastraumschiff.de

luxus und eleganz auf insgesamt 
zehn Decks: Die MS Deutschland 

ist ein schwimmendes Grand hotel.
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Als »Deutsches Schiff  
london 2012« wird die MS 
Deutschland während der 
olympischen Spiele in  
london liegen und ist damit 
Teil dieses sportlichen 
Großereignisses.

LIVING THE DREAM

Size POLO  10 WORLD POLO  10 D / A / CH*

1/1 page 4C EUR     9,750 EUR   5,950

2/1 page 4C EUR   14,250 EUR   9,750

3/1 page 4C EUR   16,000 EUR 10,650

4/1 page 4C EUR   17,300 EUR 11,560

++



3/ 7

p
o

l
o

+
1

0
 –

 D
as

 p
o

lo
 M

ag
az

in
 •

 E
st

. 
2

0
0

4
 

 
 

 
 

 
 

 
 

 
 

  
  

      
II

 / 
2

0
1

2
, 

Ja
h

rg
an

g
 9

 •
 N

r.
 8

4

Deutschland 9,50 EUR   
Österreich 11,00 EUR   
Schweiz 18,00 CHF   
Benelux 11,20 EUR   
others 15,00 US$

II / 2012, Jahrgang 9  • Nr. 84polo+10 – Das polo Magazin • Est. 2004     www.polo-magazin.de     printed in Germany

Deutschland 9,50 EUR   
Österreich 11,00 EUR   

Schweiz 20,00 CHF   
Benelux 12,50 EUR   

Others 20,00 US$

II   / 2014, Jahrgang 11 • Nr. 97pOlO+10 – Das polo Magazin • Est. 2004     www.polo-magazin.de     printed in Germany
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THE OFFICIAL POLO-MAGAZINE

AED
ARS
AUD
BHD
CHF
CNY
EUR
GBP
HKD
INR
JPY
QAR
RUB
SGD
USD
ZAR

75,00
200,00

24,00
8,00

19,00
130,00

16,00
13,00

160,00
1.300,00
2.200,00

75,00
850,00

27,00
21,00

230,00P
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I / 2016, Volume 5 • No 13Polo+10 woRlD – The Polo Magazine • Est. 2004 • Published worldwide   www.poloplus10.com   Printed in Germany & Argentina

woRlD

POLO+10 has formed strong connections in the global world of polo since 2004. With the German edition of the magazine 

and the German digital media channels we reach readers in Germany, Austria, Switzerland, Luxembourg and Liechtenstein. 

Polo news, personal interviews and portraits of important individuals, events or businesses, as well as high quality photo 

galleries are characteristics of the POLO+10 Magazine. Today POLO+10 is the biggest media platform for the international 

sport. POLO+10 also produce specific tournament or club magazines and are renowned for the high quality of the creations 

in content and material. Many of the big tournament organisers around the world are our clients for print products and PR 

coverage in our digital media channels (website, newsletters, social media). 

POLO+10 is the largest platform for the polo sport in the world. With our website and over 60.000 friends on Facebook, Instagram and  

X (Twitter), POLO+10 offers the most widespread reach into the global polo-community.

Distribution (approx 50% Europe, 50% Worldwide)

POLO+10 is the official partner of the most important Polo Associations worldwide. Our magazines are directly and selectively 

distributed worldwide to the decision makers and influencers of the international polo community and are displayed in worldwide 

leading polo clubs as well as at hotels and hot spots that are associated with key polo venues and events. POLO+10 help you 

to directly access the High-Net-Worth Individuals (HNWI), important personalities, polo players, and the supporters of the 

exclusive and very niche polo community as we share reports about the polo sport, its important event and tournament news, 

and also deliver valuable and interesting insight about the latest trends, news and businesses that serve the high-end lifestyle 

of our readers. The polo community is a folk of jetsetters and globetrotters and not consistently resident in one spot and with 

POLO+10 you reach these moving individuals of your target market everywhere and all year round, as we are present where 

they play, stay and travel to.

POLO+10 – Das Polo Magazin • Est. 2004  • www.poloplus10.de • Printed in Germany
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II/ 2024, Jahrgang 21 • Nr. 173

Deutschland 35,00 EUR   
Österreich 37,50 EUR   

Schweiz 37,50 CHF   
Benelux 37,50 EUR   

Others 37,50 EUR

OUR PORTFOLIO

High Class Magazines • Corporate Publishing • Social Media • PR / Media Management • Book Production 

Business Reports • Image Brochures • Internal and External Communication
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The POLO+10 website, www.poloplus10.com, features daily up-to-

date information, tournament dates and news, informative articles and 

stunning pictures. Additionally, the website provides in depth back-ground 

information from the world of polo with interviews from organisers, 

sponsors and players, as well as updates from polo grounds. Published 

in three languages (English, Spanish and German), the POLO+10 website 

reaches the worldwide polo-community. 

With an advertisement on www.poloplus10.com our clients reach users 

interested in polo, the high-end lifestyle and travel as well as luxury goods. 

Being partner on our website includes the appearance on the POLO+10 

social media channels such as Facebook, X (Twitter) and Instagram.

ADVERTISING FORMATS POLO+10 ONLINE (NET)

* Ad formats A-C are fixed in width but flexible in height from 90 to 180 px
** Ad format D is fixed in width but flexible in height from 276 to 400 px

When booking a banner with a duration of 3 months or more, we offer you 5% , from 6 months 15% and 
from 12 months 20% discount. 

Format per month

A. Banner Top (Leader Board Complete, 750 x 90 px*) EUR  1,950  

B. Banner Category (Leader Board Category, 750 x 90 px*)
only on the homepage

EUR  1,650  

B.1 Banner Category (Leader Board Comment, 750 x 90 px*)
only on the subpages with comments

EUR     650

B.2 Banner Category (Leader Board Article, 750 x 90 px*)
only on the article page

EUR     650

C. Banner Bottom (Board Complete Imprint, 750 x 90 px*) EUR  1,250

D. Banner Sidebar (Medium Rectangle Sidebar, 330 x 276 px**) EUR  1,650

E. Banner Outside (right or left) 
(Board Complete Outside, 160 x 600 px)

EUR  2,250

Advertorial (depending on size) from EUR 2,500
(per language)

A

B

D

C

E

B

B

ONLINE

THE OFFICIAL POLO-MAGAZINE



5/ 7

www.poloplus10.com is growing continuously and is constantly further 

developed. Publications on our website automatically include a presence in our 

POLO+10 newsletter and the POLO+10 social media channels. The bilingual 

newsletter is produced on a regular basis and sent to a qualified distribution list 

that includes polo clubs, players, sponsors and influencers of the international 

polo community as well as VIP members. 

The POLO+10 newsletter offers companies an exclusive opportunity to position 

their brand in the international polo community. With a dedicated and affluent 

readership of players, organisers, sponsors and polo enthusiasts, the newsletter 

offers a high-quality editorial environment for targeted advertising. Companies 

benefit from a direct approach to an affinity target group, high visibility and 

measurable success through detailed performance analyses. By combining 

high-quality content, exclusive offers and the latest news from the world of 

polo, the POLO+10 newsletter ensures maximum reach and effective brand 

communication. The newsletter has been harmonised with that of the World 

Polo Federation FIP and has been continuously updated by our team for over 

20 years. We claim to have the most comprehensive newsletter in the global 

POLO scene. A strong asset from which our customers benefit!

ADVERTISING FORMATS POLO+10 NEWSLETTER (NET)

Size per Newsletter Pack 
(Language as desired)

A. Banner Top Major (Leader Board Complete, 750 x 90 px*) EUR  1,500  

A.1 Banner Top (Leader Board Complete, 750 x 90 px*) EUR  1,400 

B. Banner Category (Leader Board Category, 750 x 90 px*) EUR     950  

C. Banner Bottom (Board Complete Imprint, 750 x 90 px*) EUR     750  

* All Ad formats are fixed in width but flexible in height from 90 to 180 px

1 Newsletter Pack = Appearance in 5 consecutive newsletters. Receive a 10% discount for bookings of 3+ Newsletter 
Packs or a 20% discount for bookings of 9+ Newsletter Packs. 

All prices assume that all text / image material is provided by the client in line with Technical Kit guidelines (https://
poloplus10.com/ advertising-rates/). POLO+10 reserve the right to charge for editorial work or content research 
required to publish client content.

A

A1

B

C

NEWSLETTER

THE OFFICIAL POLO-MAGAZINE
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2/1 Page
in the bleed
470 x 303 mm
(+3 mm trim allowance)

2/1 Page
with frame 
450 x 283 mm

1/1 Page
in the bleed
235 x 303 mm
(+3 mm trim allowance)

1/4 Page 
with frame
105 x 140 mm

1/1 Page 
with frame
215 x 283 mm

1/2 Page (across / column)
with frame 
215 x 140 mm/105 x 283 mm

Unique advertising formats are available upon request. The creation and layout of adverts can be provided by POLO+10 at a 

Graphic Design Rate of €120/hour.

Advertising Templates 

Accepted formats: JPEG-, TIFF-, EPS-, or PDF-files | PDF-files must be in PDF/3X-Standard | Images, colors, and texts must be 

in CMYK. (color profile: FOGRA 39L / ISO coated v2 300% – www.eci.org), Optimal print resolution (300 dpi in original size)

ADVERTISING FORMATS
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TECHNICAL DATA

THE OFFICIAL POLO-MAGAZINE
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POLO+10 promotes sustainability by reducing the 

number of printed copies and instead focussing on digital 

editions in order to reduce our carbon footprint and make 

a positive contribution to climate protection together 

with our advertising partners. The respective print run is 

determined in consultation with our customers as required. 

We guarantee to print 5,000 D/A/CH + 5,000 WORLD 

editions in a high-quality finish (thread stitching!), which 

are then hand-picked and distributed to the top decision-

makers in the polo scene. We also distribute at least 5,000 

QR code postcards twice a year to a contact list that has 

been growing for over 20 years; the QR codes allow you 

to download a fully interactive version of POLO+10 with 

links to all advertisers.

For further information or special requests contact  

hello@poloplus10.com or visit www.poloplus10.com

POLO+10 is an official cooperation partner of the Federation 

of International Polo (FIP), of the German Polo Association 

(DPV), of the Austrian Polo Association (APA), of the 

Central European Polo Association (CEPA), of the Polo Club 

Luxembourg, of the Mexican Polo Federation (FMP), of the 

South African Polo Association (SAPA) and of the  International 

Beach Polo Association (IBPA).

POLO+10 GmbH 

Wexstraße 39, 20355 Hamburg, Germany  

Phone: +49 (0)40 645626 -10  

hello@poloplus10.com, www.poloplus10.com

SOCIAL MEDIA ONLINE*E-PAPER

YUMPU

United Kiosk

Readly

WhatsApp

POLO+10 Website

POLO+10 Newsletter
Facebook 

> 50.000 Fans

X (Twitter) 

> 3.200 Follower

Instagram 

> 13.800 Fans

Website post published on the 

POLO+10 Social Media Channels

Price upon request

Website per month: www.poloplus10.com 

Banner Top 

750 x90 px, EUR 1,950 

Banner Category 

750x 90 px, EUR 1,650

Per Newsletter Pack 

Banner Top

 750 x90 px, EUR 1,500 

Banner Category

750 x90 px, EUR 950

(Ad formats are fixed in width but flexible in height  
from 90 to 180 px)
* see notes page 5

#poloplus10 

www.poloplus10.com

@poloplus10 
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AED
ARS
AUD
BHD
CHF
CNY
EUR
GBP
HKD
INR
JPY
QAR
RUB
SGD
USD
ZAR

160,00
11.000,00

65,00
20,00
40,00

300,00
37,50
35,00

335,00
3.000,00
6.000,00

160,00
3.500,00

60,00
45,00 

840,00
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IN COOPERATION WITH  
LEADING POLO FEDERATIONS


