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For 25 years, we at POLO+10 have been deeply rooted in the polo scene.
Our digital and print versions of the magazine reach readers throughout
the German-speaking world (Germany, Austria, Switzerland, Luxembourg
and Liechtenstein) as well as internationally with POLO+10 WORLD. Polo
news, interviews and profiles, as well as high-quality photo galleries, are
just some of the typical features of POLO+10.
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THE OFFICIAL POLO-MAGAZINE

POLO+10 readers are the largest
polo community in the world! Reach
approximately 25,000 polo enthusi-
asts per month with us.

We offer a wide range of adver-
tising options — both online and in
print — and will work with you to
develop the right package for your
high-quality company.

POLO+10 MAGAZINE PRINT & ONLINE

POLO+10 WORLD

POLO+10 D/A/CH ———— Reach approx

POLO™

POLO™

+ 120.000

Reach approx

+20.000

+10

WORLD

POLO

Thanks to our established network,
POLO+10 allows you to reach an
exclusive, high-quality target group
and benefit from the best possible
visibility.

POLO™
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OUR READERS

PERSONAL WEALTH - ASSETS OWNED

second home in
country of residence

horse(s)

liquid assets

luxury car(s) worth €75,000+

business assets

second home abroad

income generating real estate

fine wine collection

gold/precious metals/stones

art collection

A yacht

A private jet or a helicopter

4%

9%

20%

19%
16%
16%

33%

30%

28%

27%

Distribution (approx 50% Europe, 50% Worldwide)
POLO+10 is the official partner of the most important Polo Associations worldwide. Our magazines are directly and
selectively distributed worldwide to the decision makers and influencers of the international polo community and are
displayed in worldwide leading polo clubs as well as at hotels and hot spots that are associated with key polo venues

and events. POLO+10 help you to directly access the High-Net-Worth Individuals (HNWI), important personalities, polo

45%

56%
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AVERAGE ANNUAL INCOME

-

€250,000 and more

€75,001 to €100,000

€100,001 to €250,000

€50,000 to €75,000

€30,000 to €50,000

38%
no private
banking
facility

27%
19%
12%

7%

Male 59%

Female 41%

players, and the supporters of the exclusive and very niche polo community as we share reports about the polo sport,
its important event and tournament news, and also deliver valuable and interesting insight about the latest trends, news
and businesses that serve the high-end lifestyle of our readers. The polo community is a folk of jetsetters and globetrotters
and not consistently resident in one spot and with POLO+10 you reach these moving individuals of your target market
everywhere and all year round, as we are present where they play, stay and travel to.

OCCUPATION

35%

78%

drive a luxury car
worth €50,000+

19%

own a yacht

11%
own a private jet
or a helicopter
57%
35%
8%
18-34 35-54 55+
41%

Owner/partner
of a company

Intermediate other

Senior
management management
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POLO+10 BENEFITS IN SHORT

* POLO+10 is your entrance card to the “inner circle” of the international polo community.

e Communicates one of the most special and luxurious sports in the world.

* Worldwide coverage of a unique target group and hand-picked contacts to high-net-worth individuals.

* Mesmerizing and concise reporting of the fascinating sport and its exclusive lifestyle.
¢ Cross-media and interactive customized media solutions in all conceivable formats.
e Outstanding distribution to the luxury and polo hotspots worldwide.

e Trusted by major brands and leading partners.
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POLO+10 PARTNERS

* Get straight to the most affluent target group of xn
the world. o AHewoRn

* POLO+10 attracts the most exclusive brands, reaching
the highest social classes.

* The aura of polo appeals consumers belonging to the
target group of high net-worth indivduals.

* POLO+10 is a trademark that has proven to be the
most effective and interesting channel to develop and
communicate luxury products.

IVE PROTICTROM SUMGLASRES MAKER
o e — "]

BOOTE MAKER « HELMET MALET
o —— o

MALLET AKER
—

A. Lange & Sohne « AMG -« Audi - Baldessarini + Bentley « Berenberg Bank « BMW . Brioni + BVLGARI « Deutsche Bank « Engel & Volkers «+ HSBC Guyerzeller - Jaguar
Jaeger-LeCoultre ¢ Julius Bir - Hapag Lloyd « Hublot - Hugo Boss  Hyatt + Kempinski St. Moritz « La Martina « Land Rover « LGT « Mc Laren - Maserati + Mercedes Benz «
Montblanc - Net Jets « Parmigiani Fleurier « Piaget « Porsche « Raymond Weil « Rolex + Sotheby’s International Realty « Sunseeker - Tiffany « UBS « Vertu
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POLO+10 GERMAN
EDITION - KEY FACTS

Circulation Information

Reach: 20,000
2x per year (spring and autumn)

Coverage Areas: Germany, Austria, Switzerland, Liechtenstein and Luxembourg
Circulation Information

@ Polo club

Distribution to Polo Clubs in the German-

speaking region and available in the VIP areas

o Field

AUSTRIA

of the best tournaments in Germany, Austria,
Switzerland, Liechtenstein and Luxembourg.

 Sellin / Riigen

Mailed to decision makers, directors,
influencers, and High Net Worth Individuals
(HNWI). Available in business lounges, and
distributed through selected sponsors and
advertising partners.

Available throughout the network of “Select

German Luxury Hotels” as well as in selected
first-class hotels, exclusive locations and hot-
spots throughout the entire distribution area,

GERMANY

b,

especially in Hamburg, Munich, Diisseldorf,

LIECHTENSTEIN

Berlin, Cologne, Baden-Baden, Timmendorf,
Klosters, Zurich, St. Moritz, Gstaad, Vienna,
Kitzbiihel and on Sylt.

Combination Discount
Advertise in POLO+10 GERMAN and
POLO+10 WORLD and save 10%.
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SOCIAL MEDIA

Website post published on the
POLO+10 Social Media Channels

Price upon request

Facebook
>50.000 Fans

X (Twitter)
>3.200 Follower

Instagram
>13.800 Fans

c) B B

POLO+10 promotes sustainability by reducing the number of
printed copies and instead focussing on digital editions in order
to reduce our carbon footprint and make a positive contribution
to climate protection together with our advertising partners.
The respective print run is determined in consultation with our
customers as required. We guarantee to print 5,000 D/A/CH +

POLO™

THE OFFICIAL POLO-MAGAZINE

E-PAPER

YUMPU
United Kiosk
Readly
WhatsApp
POLO+10 Website

POLO+10 Newsletter

#poloplus10
www.poloplus10.com

@poloplus10

5,000 WORLD editions in a high-quality finish (thread stitching!),
which are then hand-picked and distributed to the top decision-
makers in the polo scene. We also distribute at least 5,000 QR
code postcards twice a year to a contact list that has been growing
for over 20 years; the QR codes allow you to download a fully
interactive version of POLO+10 with links to all advertisers.

IN COOPERATION WITH
LEADING POLO FEDERATIONS

For further information or special requests contact
hello@poloplus10.com or visit www.poloplus10.com

POLO+10 s an official cooperation partner of the Federation of
International Polo (FIP), of the German Polo Association (DPV),
of the Austrian Polo Association (APA), of the Central European
Polo Association (CEPA), of the Polo Club Luxembourg, of
the Mexican Polo Federation (FMP), of the South African
Polo Association (SAPA) and of the International Beach Polo
Association (IBPA).
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PRODUCTS INDIVIDUAL OFFERS
e Print ]
e Digital

POLO™X

L
Digital Partnerships

* Partnerships

Print i

Advertisements Online article Event collaborations
Advertorial banner advertising Campaign
Special formats Newsletter Joint marketing and promotion

e Firmly established in the international polo
scene for 25 years GENERAL DISTRIBUTION MODE OF POLO-+10 PUBLICATIONS
* Polo news, interviews, profiles, high-quality

h lleri
photo galleries Subscribers &

Newsstand

Poloclubs Hotels VIP Special polo
Tournaments & Business-Lounges mailings related events

e Th [d’s | t platf f
e world’s largest platiorm tor Players Private Jets

international polo
* Many years of expertise in the creation

and production of high-quality tournament 50 % 25 % 15 % 5 %

magazines for the top polo events worldwide

5%
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PRINT EDITION

DATES & PRICES

POLO™

THE OFFICIAL POLO-MAGAZINE

POLO+10 WORLD ISSUE AD MATERIAL DEADLINE PUBLICATION DATE
in english
Reach approx > 120.000
11/26 17 April 2026 8 May 2026
POLO+10 D/A/CH *) 1/27 9 October 2026 23 October 2026
in german
Reach approx > 20.000 /27 10 April 2027 24 April 2027
ADVERTISEMENT PRICES
Size POLO+10 WORLD POLO+10 D/A/CH %) Special Placement Costs
2/1 page 4C EUR 11,850 EUR 7,900 Back Cover = 40%
1/1 page 4C EUR 7,125 EUR 4,750 Inside Front Cover = 30%
1/2 page 4C EUR 3,975 EUR 2,650 Inside Back Cover = 20%
1/4 page 4C EUR 2,175 EUR 1,450 Special Placement = 10%

*) Germany / Switzerland / Austria / Luxembourg / Lichtenstein
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OUR WEBSITE

POLO+10 is the largest platform for the polo sport in the world. With our website and over 60.000 friends on Facebook,
Instagram and X (Twitter), POLO+10 offers the most widespread reach into the global polo-community.

BANNER

The POLO+10 website, www.poloplus10.com, features daily up-to-date information, tournament dates and news,
informative articles and stunning pictures. Additionally, the website provides in depth back-ground information from
the world of polo with interviews from organisers, sponsors and players, as well as updates from polo grounds.

Format Banner per month

A. Leader Board Complete, 750 x 90 px EUR 950
B. Leader Board Category, 750 x 90 px EUR 750
C. Board Complete Imprint, 750 x 90 px EUR 450
D. Medium Rectangle Sidebar, 330 x 276 px EUR 850

When booking a banner with a duration of 3 months or more, we offer you 5% , from 6 months 15% and from
12 months 20% discount.
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OUR NEWSLETTER

BANNER

An advertising banner in the POLO+10 newsletter offers companies an exclusive opportunity to position
their brand specifically within the international polo community. With a dedicated and affluent readership of
players, organisers, sponsors and polo enthusiasts, the newsletter offers a high-quality editorial environment
for targeted advertising. Companies benefit from direct access to an affinity target group, high visibility and

measurable success.

BANNER ADVERTISING FORMATS POLO+10 NEWSLETTER

A. Top Major (Leader Board Complete, 750 x 90 px*)
A.Top (Leader Board Complete, 750 x 90 px*)
B. Category (Leader Board Category, 750 x 90 px*)

C. Bottom (Board Complete Imprint, 750 x 90 px*)

* All ad formats have a fixed width but are flexible in height from 90 to 180 px.

All prices assume that all text/image material is provided by the customer.

L Ry i e P
R M I Do g e

Price per 5 Newsletters

EUR 950
EUR 850
EUR 750
EUR 450

LIRS
e @ e o0
5 .
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ADVERTORIALS

KEMPINSKI RESIDENCES

ST MORTTZ

POLO+10 publish editorial coverage of businesses, people
or topics that are aligned with polo or the high end lifestyle.
Advertorials must be approved by the chief editor and will
only be published in full size pages. Clients are responsible
to provide all content and picture material in line with the
technical formats outlined in the media kit and no later than
two weeks before the editorial deadline. Special formats, such
as fold out covers or specially layouted pages, are available

and will be priced individually.

Prices and formats on request

POLO™ P&

THE OFFICIAL POLO-MAGAZINE

OUR PORTFOLIO

High Class Magazines ¢ Corporate Publishing ¢ Social Media * PR / Media Management ¢ Book Production

Business Reports © Image Brochures ¢ Internal and External Communication

Image: Maserati Polo Tour. © Maserati
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ONLINE REPORT

Editorially designed brand feature in POLO+10 magazine — ideal for new products, company stories 4+ ]_D
or event reports. Price depends on scope. Creation by our editorial team, layout and one round of

corrections are included on request.

CHANNEL PRICES FROM:

Polo News 1,200 EUR HOMF  HTWS - VIFFSTIF » FWFMTS PG 01 7alTs - +IGWORIT » KFALF
Real Estate 2,840 EUR
Personalities & Clubs 1,050 EUR = ]
Travel & Food 480 EUR l .
GOOGLE CLICKS GOOGLE IMPRESSIONS .
Gul See aury am Pela inoziowe caryes 3l The
Crarmpaanerkery Auct an House
D/A/CH: 29.892 D/A/CH: 1.576.052 nturyia L e Toang [
WORLD: 48.663 WORLD: 5.903.948 Weins ab oL Sesbara in
Blarch 2924
@® D/A/CH
® WORLD
unique users in the world last 12 month
(30. June 2022, matomo)
@ Europe
Europe 55.579
North America 21.356 @ North America
Asia 5.735 Asia m
South America 5.728 South America
Africa 2.089
- @ Africa —
Oceania 1.687
world total 92,174 Oceania
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TECHNICAL DATA / AD FORMATS

2/1 Page

in the bleed

470 x 303 mm

(+3 mm trim allowance)

1/1 Page
with frame
215 x 283 mm

2/1 Page 1/1 Page
with frame in the bleed
450 x 283 mm 235 x 303 mm

(+3 mm trim allowance)

1/2 Page (across/ column) 1/4 Page
with frame with frame
215 x 140 mm/105 x 283 mm 105 x 140 mm

Unique advertising formats are available upon request. The creation and layout of adverts can be provided
by POLO+10 at a Graphic Design Rate of €120/hour.

Advertising Templates

Accepted formats: JPEG-, TIFF-, EPS-, or PDF-files | PDF-files must be in PDF/3X-Standard | Images,
colors, and texts must be in CMYK. (color profile: FOGRA 39L / 1SO coated v2 300% — www.eci.org),
Optimal print resolution (300 dpi in original size)

POLO+10 GmbH

Wexstrafe 39, 20355 Hamburg, Germany
Phone: +49 (0)40 645626-10
hello@poloplus10.com, www.poloplus10.com




